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FEH 3ol Global Hotelier Manners
TAALE A F&E = 7] A(JAL, A7) This course teaches the essential etiquette co
. iﬂ%,ﬁ:ﬁ i} fmﬂgﬂﬂi | jf};}}lﬁf]jﬁ 21 mmonly accepted in international society, inclu
@D o H‘]—;S/\ Hoquoﬂ A s ioiyq dmg greetings, introductions, conversation, and
- =TT | dining manners. Additionally, it covers the busi
ness etiquette that hoteliers must know when
interacting with guests.
MICE4tg & Introduction to MICE Industry
ZA|3)9], <AElE #A3F, AWM, HA 5| This course examines the features of the MICE
N8 MICE 449 E4& Aury, 3] AWM 7] industry, including international meetings, ince
3949 (532) 3o a3k AT 22718, o4k mAE, 4] ntive tourism, conventions, and exhibitions, wit
&3} +EHY, AR BS FgEdT h a focus on practical knowledge related to co
nvention planning, budgeting, marketing, F&B
management, and HR management.
AFEA 2SS Food & Beverage Service
sE A&7 BAoA 2% = 1 3o A | This course covers the fundamental knowledge
Hl 29] 712223 A3 AY AF-E $53} of customer service required in hotel food and
Ar Hol & mjyE xgs 17 Sujo H a3k beverage departments, along with the responsi
(352) /‘1 H 2 7)Ed AGS 59 g53 bilities for each job level. Students practice ess
ential service skills, including table manners, th
rough hands-on experience.
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Alcoholic Beverage Management

This course provides practical training in bever
age management, with a focus on understandin
g and managing wine, wine service skills, tasti
ng, and evaluation.
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Catering & Event Management

This course covers the basics of planning and
managing banquets and events. Students organ
ize actual events in teams, improving their pra
ctical skills.
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Digital Immersive MICE industry theory
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From the concept of the MICE industry. 'MI
CE’ is an acronym for Meetings, Incentives,
Conventions, and Exhibitions, and refers to
the service industry that comprehensively r
efers to these fields.

This lecture is a class to learn and experie
nce the digital potential of the MICE indust
ry theory by combining advanced technologi
es such as 'Metaverse’ and ’Artificial Intelli
gence (A, which are rapidly emerging as
new trends across the traditional MICE indu
stry and the MICE industry.
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